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Logo/Lockup

Standard horizontal logo.
Standard vertical logo.  

For use in square formats.

Grayscale logo.

Logo for use when only one color ink is available.  
Most often, this will be used for SWAG.

Reversed logo. For use when 
background is darker than 50% gray.

Reversed logo when only one color ink is available.
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Improper Logo Usage

Never stray from the color palette.

Never switch the standard colors.

Never use the logo on similarly  
colored backgrounds.

Never rearrange elements of the logo.

Never stretch or distort the logo.

Never turn, rotate or tilt the logo.

Never apply graphic effects to the logo.

Never reproduce the logo on  
complex backgrounds.

RackN
Never change the typeface.

Never change the arrangement or size 
of the logo to the wordmark. 



3  |  RackN Brand Guidebook w w w . r a c k n . c o m

Required Clear Space

Equals half the length 
of the cloud logo

Equal

EqualEqual

Equals half the length 
of the cloud logo

Equal Equal

Equal
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Primary Colors

Color Palette

Tints and Shades

Accent Colors

Neutrals

Secondary Color
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Color Usage
When possible, use the RackN primary color set. Please adhere to 
the color values established on page

In using the RackN color palette, it is important to use the accent 
color scheme as a small accent to the rest of the color schemes.

Title

Lorem

Lorem

Lorem

Ipsum

Ipsum

Lorem

Lorem

Lorem

Ipsum

Ipsum

Lorem

Lorem

Lorem

Ipsum

Ipsum

Title

Lorem

Lorem

Lorem

Ipsum

Ipsum

Lorem

Lorem

Lorem

Ipsum

Ipsum

Lorem

Lorem

Lorem

Ipsum

Ipsum

Charts and tables should try and be created in such a manner as 
to not distract from the information presented. Tints, shades and 
neutral colors, from the RackN palette are recommended.

X

Y

Primary colors and the secondary color, RackN Green, should 
work in tandem with one another as such. In this case, the primary 
colors of black and white are not needed.
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Typography

Lato
Lato
Lato

Lato
Lato
Lato

Title Title Title
Body Copy lorem ipsum dolor sit amet, consectetur adipiscing elit, 
sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. 
Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris 
nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in 
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla 
pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa 
qui officia deserunt mollit anim id est laborum.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut enim 
ad minim veniam, quis nostrud exercitation ullamco laboris nisi.

Callout Title Callout
Callout Copy lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna aliqua.

Headline Lorem
Sub Headline Ipsum

Lato
Lato

Body Copy
Regular | 9 pt

Title
Bold | 14 pt

Callout Copy
Bold | 11 pt

Callout
Bold | 24 pt

Sub Headline
Regular | 21 pt

Headline
Black | 32 pt

Download the Lato font family  
at fonts.google.com.

These type sizes are not set in stone, but rather, they 
are to show the relationship and hierarchy between 
paragraph styles. This example is a good representation 
of a print piece.

Lato
Lato
Lato

Lato
Lato
Lato

Lato
Lato
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Photography
These photos create a framework to follow when choosing 
imagery to represent the RackN brand. The photography we 
choose should be editorial in style, have a candid feel and 
compliment the story we’re trying to tell.

These images represent business, the work place and culture. 

These images tell a specific story through metaphors and/or analogies. 
E.g. bridging a gap, building infrastructure, climbing a mountain.

This particular style relates back to the brand identity, in a more literal 
fashion, by taking a blue bar (RackN blue) and overlaying it onto a black 
and white photograph. 
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Photography to Avoid
To ensure consistent brand presentation, please 
refrain from using the imagery seen below.

Avoid highly cropped photos. 

Avoid portraits in a studio.Avoid overly staged photos. 

Avoid flash photography to 
supplement natural light.

Avoid photography targeting 
the wrong audience.

Avoid dramatic filters.Avoid bad photoshopping.

Avoid photos with bad 
composition.

Avoid overly silly photography.
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Iconography
Icons should be clean and simple. Show objects from the front, 
in a flattened perspective, when possible.

For consistency, icons should use the primary color palette.
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Infographics
Infographics should be clean, simple and tell a story. When 
possible, avoid complex illustrations. In most cases, infographics 
will use the primary and secondary color palettes. In the example 
below, the accent color of orange is used to highlight a specific 
area in another corresponding diagram.
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Collateral
This layout exemplifies how a white paper, case study, 
datasheet, brochure, or any other piece of collateral 
should be treated.

r a c k n . c o m

Fast, Simple and Open: 
The 10x ROI of Building 
Infrastructure in Layers
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A note about our 10x claim: Using image deployments and our 

also require manual or loosely automated steps that add hours or days 

What is RackN Digital Rebar?
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